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Worldline is the European leader in the payments and
transactional services industry. With nearly 45 years of
experience, we are a highly innovative pan-European company
with global reach, providing secure payments and transactional
services covering the entire payments value chain.
Our next-generation, omnichannel, end-to-end solutions
provide seamless transactions for Merchant Services,
Financial Services and Mobility & e-Transactional Services.
We build long-term partnerships with our customers
such as financial institutions, retailers, governments,
the transport industry, healthcare facilities,
telecoms operators and utility companies.
Worldline’s innovative capabilities are matched by the power
and dependability of its platforms, the security of its solutions,
its broad geographical reach and the quality of its services.
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MESSAGE

INTERVIEW

FRO M TH I ERRY B RE TO N ,
ATO S C HAI RMAN
AN D C H I EF E XECUTIVE O FFI C ER ,
WO RLD LI N E C HAI RMAN

Since its IPO in 2014, Worldline has been able to unleash its full potential within the Atos Group.
Worldline has delivered on all its financial and strategic objectives year after year, creating real
value for our shareholders, our customers and for society in general.
Worldline is now clearly positioned as the global European leader for digital payments and
e-transactions. An acceleration in organic growth, a powerful innovation engine and a series of
acquisitions have given the company the scale, the know-how and the values of a true tier-one
player in its highly competitive space.
At a time of great change in the payments and transactions industry, Worldline is recognized
more and more as an innovative leader due to a uniquely comprehensive and innovative portfolio
of proprietary solutions for banks, merchants and for any other sector where transactions are at
the heart of its business.
In addition, with its very strong balance sheet and free cash flow generation, Worldline is well
placed to carry on making value-creating acquisitions of all sizes to reinforce its pan-European
leadership. Taking advantage of the Atos Group’s proven methodologies, the company has a
demonstrated track record in integrating new companies quickly and effectively to create added
value for customers and shareholders. At the same time as maintaining financial discipline,
Worldline is also agile and fast-moving, and has been given a clear mandate by its Board of
Directors to position itself as a leading European consolidator.
While Worldline is an autonomous entity, it is also an integral part of the Atos Group’s wider
digital strategy. Indeed, Worldline’s expertise plays a crucial role in the success of the Atos Digital
Transformation Factory, bringing highly differentiating capabilities in financial services, retail and
other domains. Together, we provide our customers with all the solutions they need for their
digital transformation journey, from cybersecurity to Artificial Intelligence and to e-payments.
No other company in Europe can provide its customers with such a compelling portfolio of
innovative and proven solutions that cover the entire payment value chain.
Worldline’s story over the last three years is testimony to the success of its vision and its very
talented experts in digital technologies. I am confident that the next three years will be just as
accomplished.

W I T H G I L L E S G R A P I N E T,
W O R L D L I N E C H I E F E X EC U T I V E O F F I C E R ,
ATO S S E N I O R E X EC U T I V E V I C E P R E S I D E N T,
G LO B A L F U N C T I O N S

DID WORLDLINE ACHIEVE
ITS AIMS IN 2017?

WHAT WERE THE HIGHLIGHTS
OF THE YEAR?

When looking at our 2017 achievements,
there are many reasons for satisfaction.

The performance of our Merchant Services
business has been solid in the Benelux
thanks to many new products. The 2017
highlight is our particularly successful
development in India where we have
made a clear, tangible contribution to the
demonetization policy of the Government
and we have supported many local
banks in modernizing retail and pointof-sales, deploying and managing more
than half a million additional payment
terminals and QR codes in India. Merchant
Services has also diversified rapidly in
central Europe, following the smooth
integration of PaySquare and the launch
of our KB SmartPay business in the
Czech Republic linked to our successful
partnership with Komerční banka.

2017 was a milestone year for Worldline.
It was the first year of our 2017-2019 plan
and the first full year after the merger with
Equens. We recorded significant organic
revenue growth, with our Group reported
growth accelerating exactly as anticipated
in the second half of the year. We improved
our profitability by c. 240 bp and had a
strong cash flow generation. Supporting
these results, in 2017 we completed the
very successful first phase of the integration
of equensWorldline. And to prepare our
future growth, we launched many highly
innovative offers and had a very active
commercial development in the second
semester, which is materializing in an all-time
high pipeline of commercial opportunities.

Just over three years since
our IPO, we have established our
identity as a highly innovative
pan-European company with
global reach, providing high quality
payments services, that creates
value for its shareholders, for its
customers and for its people.

In Financial Services, the success
of equensWorldline is showcasing
the advantages of our processing
scale, positioning us for a new era of
outsourcing opportunities for card
and account-to-account processing
activities. We have already begun to
leverage our pan-European reach to
help banks prepare themselves for the
implementation of the PSD2 and for
the deployment of Instant Payments.

In our Mobility & e-Transactional Services
global business line, our services are
helping companies and governments to
fully embrace the digital age and integrate
electronic payment issues. For example, we
are transforming the ticketing processes
of rail and transportation companies in
numerous countries in Europe. In France,
our expertise in Trusted Digitization is
enabling a series of government agencies
to enhance their digital services, their tax
payment and public support systems, and
to secure these services for all citizens.
SINCE ITS IPO WORLDLINE
IS CLEARLY FOCUSING ON
MERGERS AND ACQUISITIONS.
CAN YOU REMIND US OF THE
KEY ACHIEVEMENTS ON
THAT FRONT IN 2017?
We started by focusing on the successful
integration of our 2016 acquisitions. 2017
proved to be a remarkable first year of
the integration of equensWorldline – the
merger between Equens and the former
Worldline financial processing entities in
Europe – which demonstrated our ability
to combine operations, generate synergies
and create a common culture within a
very short timeframe. Worldline is now
established as the most important and
sizeable financial processor in Europe and
has several growth opportunities ahead.

Thierry Breton
Atos Chairman and Chief Executive Officer
Worldline Chairman
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At the same time, we pursued
value-creative acquisition opportunities,
allowing us to sign and close 4 new
transactions in 2017: with First Data Baltics,
Digital River World Payments, MRL Posnet
and, at the very end of the year, Diamis.
Acquiring First Data Baltics is a very
interesting move as we have strong
ambitions to accelerate our growth
in the Nordic countries. The new
’Worldline Baltics’ has given our Group
a leading presence in Latvia, Estonia
and Lithuania, where we now are the
leading payment processor for banks.
The acquisition of Digital River World
Payments, headquartered in Sweden,
provides Worldline with a leading global
payments gateway with sophisticated
collecting capabilities, very complementary
to our existing internet payment gateway.
It means we can now address one of
the most promising market segments of
global payments; namely, international
internet payments of global merchants.
Regarding the reinforcement of our role
in emerging markets, and in particular in
India, we were very pleased to close the
acquisition of MRL Posnet, as this company
fits in perfectly with our existing operations
in this country. It allows our Group to have
a unique presence in one of the fastest
growing payment markets in the world.
Finally, we acquired Diamis, a payment
software vendor to leading banks in Europe
and renowned for its global payments and
liquidity management software suite.
HOW WILL INNOVATION
SUPPORT WORLDLINE’S
PLANS FOR GROWTH?
Innovation is without doubt the life blood
of our business. Our customers choose
us for the quality of our services, for our
cost competitiveness, and because they
want a long-term partner who will keep on
innovating, who will help them keep pace
- and stay ahead! - with their competition.
In 2017 we invested more than 100 m€,
close to 7% of our revenue, in our high-end
processing platforms and solutions. It shows
how focused on innovation our company
is. More than ever, we will continue
making innovation one of our strongest
differentiators.
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We will continue to be an IP-rich company,
because now we can also leverage all the
benefits of our enlarged scale in our R&D
activities. We are a recognized authority
on payments innovation: for example,
we started investigating the potential of
blockchain technology four years ago,
long before it became a buzzword, and
we started to implement some of the first
blockchain-based projects in the real world.
Today, another of our R&D priorities is
the application of Artificial Intelligence to
payments. But whether it is short term
incremental improvements or long-term
disruption, our innovation agenda is
determined by what our customers
need to better succeed in the future.
Whether they are merchants competing
with Internet pure players or banks
responding to technological and regulatory
disruption, they rely on us for our fresh
thinking and technological prowess as
key contributors to their future success.
HOW DOES THE COMPANY
ATTRACT THE BEST TALENTS?
We are growing fast and technology
is changing all the time, but we aim to
maintain somehow a special culture and
soul in Worldline. We are determined to
carry on reinforcing within our community
this feeling of belonging to a peoplefocused organization. Recognition of
Worldline’s employer brand made visible
progress in 2017. Case in point, the
increased attraction of young talents and
newly graduated engineers and our attrition
rates, which are much lower than previous
years and in comparison to our peers.
New generations of employees and new
behavioral trends are constantly pushing
us to progress as an employer, through
a culture of transparent and equitable
integration, focused on innovation,
diversity, personal development and
which concretely recognizes work
and performance. Our coworkers
are at the base of everything and we
will continue to progress in the long
term to make our company the most
fulfilling and motivating environment.
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WHAT IS THE ROLE OF CORPORATE
SOCIAL RESPONSIBILITY
(CSR) AT WORLDLINE?
CSR is a personal obsession of mine as it
relates fundamentally to building a very
solid business, performing well in the short
term but also equally able to stand the test
of time for the decades to come and to
properly meet the expectations of all the
stakeholders of the company. At the end
of the day, it is the same thing as good
management. I believe a company can be a
true leader only if it is also a leader in CSR.
When our customers outsource their
operations to us, it will generally be
for many years. They can make such
informed decisions because they know
we are in this business for the long term,
and we do everything to ensure our
business is robust and sustainable.
At Worldline, the targets of our TRUST
2020 program are engrained into all
aspects of our business. Innovation,
quality of service and security, our carbon
footprint, and the ethical and respectful
treatment of employees and customers
are all absolutely critical to who we are as
a company and to our long-term future.

WHAT ARE YOUR PRIORITIES FOR 2018?
One priority is to continue to accelerate our organic growth and to deliver our
profitability and cash targets in line with our 2017-2019 plan. We will continue
to benefit from the integration of equensWorldline and our acquisitions in 2017,
extracting synergies and bringing to our customers the benefits of our increased
scale and portfolio. From a strategic stand-point, we remain committed to
achieving the necessary consolidation of the fragmented European payments
industry and we will continue to focus on value-creative M&A opportunities.

Our customers rely on
us for our fresh thinking
and technological prowess.
Whether they are merchants
competing with Internet pure
players or banks responding to
technological and regulatory
disruption, they recognize our
innovation in technology is key
to their future success.

Worldline needs to remain at the heart of all the trends and innovations
that are reshaping the payment industry. Regulations to encourage open
banking in Europe and the advent of instant payments have the potential to
profoundly change the customer experience while online payments and digital
technologies are opening up new sources of growth to merchants, industrial
enterprises and governments. Worldline is ready to help all its customers seize
the opportunities of these transformations, in Europe and worldwide.

Gilles Grapinet,
CEO, Worldline

WORLDLINE IN NUMBERS SINCE THE IPO IN 2014

c. +40% c. +65%
INCREASE
IN ANNUAL REVENUE

INCREASE
IN OMDA

c. +75%
INCREASE
IN FREE CASH FLOW
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BUSINESS LINES REVENUE

By Q4 2017, the company’s backlog was €2.6 billion, with a
very positive outlook across all three global business lines.

Mobility &
e-Transactional
Services

Merchant Services

22%

34%

of total revenue
€350.0 million

RESULTS

PIPELINE

of total revenue
€535.5 million
Financial Services

44%

IN €MILLION

20177

2016

REVENUE*

€1,593.9

€1,532.9

+4.0%

OPERATING
MARGIN BEFORE
DEPRECIATION AND
AMORTIZATION
(OMDA)*

€335.4

€285.3

+17.6%

OMDA* %

21.0%

18.6%

+240bp

FREE CASH FLOW**

€176.0

€136.5

+28.9%

At constant scope and December 2017 YTD average exchange rates
FY 2016 adjusted to reflect the presentation of assets and liabilities related to intermediation activities

*

** 

In 2017, Worldline also reinforced its leading position in
sustainability, achieving significant progress in its TRUST
2020 objectives and moving up two positions to rank 7 in
the Gaïa Index’s TOP 10 highest-rated companies. We were
also awarded the Gold level from EcoVadis and received
recognition for our corporate responsibility and sustainability
performance from a number of external rating agencies.

of total revenue
€708.3 million

DYNAMIC
GROWTH IN 2017

ORGANIC
GROWTH

SUSTAINABILITY

• ORGANIC REVENUE GROWTH, at constant scope
and exchange rates, of between 5% and 7%.
• OMDA MARGIN between 22% and 23%.

2018 OBJECTIVES

• Free cash flow of between €200 MILLION
and €210 MILLION, including c.€20 million
of synergy implementation costs.

We distinguish ourselves from our competitors by a unique
industrial and technological culture, an unparalleled pan-European
presence and a very solid financial base. Worldline is perfectly
positioned to seize future strategic opportunities and achieve in the
coming years a new level of revenue and profitablity growth.
Gilles Grapinet, CEO, Worldline

We presented very solid numbers for 2017, fueled by all-time
highs for commercial activity and by the very fast and successful
integration of our acquisitions. With multiple opportunities for growth
and an innovative portfolio that is stronger than ever, in 2018 we will
further increase our revenue, profitability and free cash flow, fully
in line with our targets for 2019 and our leadership aims.
Eric Heurtaux, Chief Financial Officer
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POISED
FOR FURTHER
GROWTH
With commercial activites at an all-time high, the successful integration of recent
acquisitions, and an innovation portfolio that is brimming with new products and
services, Worldline is well on the way to achieving its ambitions for growth.

WORLDLINE’S
GROWTH STRATEGY
•

Robust organic growth

•

Focus on mergers and acquisitions

•

Leverage its unique European
positioning while pursuing its
global ambitions

EXPANDING ITS
GLOBAL REACH
To support its firm ambition to build
the leading and most innovative
payment processor in Europe and
beyond, Worldline boosted its digital
payment skills, worldwide presence
and opportunities for growth in 2017
through a number of significant
mergers and acquisitions.

+

DIGITAL RIVER WORLD
PAYMENTS
FIRST DATA BALTICS

STRATEGIES FOR
SUCCESS
The Group intends to generate longterm growth by deploying its worldclass payment technology capacities
and innovative, secure and industrialscale platforms that can be seamlessly
integrated into high-growth segments
of the ever-evolving payment value
chain. Worldline seeks to maintain its
technology and innovation leadership
through a wide portfolio of IP-owned
assets sustained by a bold innovation
and investment roadmap.

ACCELERATING
ITS ORGANIC GROWTH
To reach its targets for 2019, Worldline
is focusing on the following levers to
accelerate organic growth in its global
business lines:
•

•

MRL POSNET
DIAMIS

10

•
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2019 TARGETS

6%
to
8%
REVENUE GROWTH
23%+

OMDA MARGIN

€230M
to
€245M
FREE CASH FLOW

Take advantage of Worldline’s unique
pan-European reach and undisputed
leadership in Financial Services;
Expand strongly Worldline’s panEuropean platform for OmniCommerce Merchant Services;
Bring payment and regulation
expertise to new markets in Mobility
& e-Transactional Services.

We have a unique combination of strategic
assets, a tremendous track record, a portfolio
of innovative products and financial firepower
which differentiates us from our competitors.
Worldline is prepared to seize the strategic
opportunities of the future and reach a new
level of profitability and revenue growth.
Gilles Grapinet,
Chief Executive Officer

We are enjoying strong momentum across all
parts of our business. With a reinforced product
portfolio, an improved country mix, synergies
from acquisitions and an accelerating revenue
performance, Worldline is already a clear leader
in the new era of payments and transactions and
we are ready to capture more of the market.
Marc-Henri Desportes,
General Manager
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Having followed through on our strategy in 2017, we are
now poised to achieve even more. In 2017 we successfully
integrated Equens and evolved our organization into a
much more international, global company, able to pursue
opportunities which we did in 2017 by making a number of
important acquisitions. We prepared our platforms and solutions
to scale up in terms of onboarding new business, and we also
prepared our teams to be ready. Building up our workforce
of talented people is an important component of our strategy
so we can continue to develop and deliver our solutions. We
are now stronger than we have ever been and we are in pole
position for further acceleration by onboarding new business
both by winning it organically and by new acquisitions.
Marc-Henri Desportes, General Manager

BOOSTING SALES
PERFORMANCE
THROUGH MULTIPLE
CHANNELS
In 2017, Worldline stepped up the
roll out of a company-wide program
to transform sales and energize its
topline performance. Focusing on
increasing the pipeline of commercial
opportunities through multiple sales
channels, including its extensive
partnerships with banks and crossselling opportunities with Atos,
Worldline’s growing and experienced
sales team aims to accelerate its organic
revenue growth over the next two
years.

INNOVATION
IN VALUE-ADDED
SERVICES

PATHWAYS TO GROWTH
In Financial Services, Worldline enjoys pan-European scale and leading market
positions in key countries, reinforced by the recent acquisition of First Data’s
businesses in the Baltics and the integration of Diamis with its specialized platforms
for global payments and liquidity management. As well as benefitting from continued
volume growth, we intend to fully capture the opportunities from new regulations
and technologies, notably PSD2 and Instant Payments, thanks to our wide and
growing portfolio of innovative payment solutions.
In our Merchant Services business line, we expect high levels of growth in
commercial acquiring and e-payment acceptance, as well as the active development
of digital payments in India following our acquisition of MRL Posnet. In central and
eastern Europe, which are high growth areas, we envisage continued benefits from
our integration of PaySquare and the launch of KB SmartPay. Demand is rising
for solutions such as merchant wallets, digital retail and merchant data analytics.
Furthermore, newly acquired Digital River World Payments’ e-payment collecting
capabilities, access to Tier One clients and geographical reach are already making an
important contribution to our growth.
In Mobility & e-Transactional Services, we expect to benefit from fast-growing market
trends for secured digital solutions, in particular for Trusted Digitization services,
Internet of Payments and Digital Ticketing. Thanks to our solid technological assets,
know-how, and our track record in the design and operation of next-generation
platforms, we are ideally positioned to be leaders of this high-potential business area.

A NATURAL CONSOLIDATOR
With a solid financial profile, in-depth knowledge of the European market, and proven
expertise in the successful integration of acquisitions, Worldline is ready to deliver on
its ambitions to further consolidate the European payment sector.
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By providing a wide range of solutions
across the extended payments value
chain, Worldline delivers innovative
offerings that address upcoming trends
and challenges in the market. Central
to our success are our high scale
industrial platforms and our significant
commitment to R&D. We have a
dedicated R&D team interacting with
a broad network of internal experts to
implement our visionary R&D policy.
To keep our clients ahead of the curve,
we are rapidly growing our value-added
services in digital banking, mobile
authentication, mobile payment &
wallets, card-linked offers, private label
cards, loyalty programs, and omnicommerce services. At the same time,
we also develop and deliver innovative
digital services including e-Ticketing,
e-Government, e-Consumer and
Connected Living services.

SPEED TO MARKET
One of the aims of TEAM² is to
accelerate our delivery of innovative,
high-quality products to market faster.
Another lever is the use of Cloud-based
virtual managed infrastructure, allowing
us to take full advantage of today’s
rich and varied IT landscape. As part
of TEAM², we are also intensifying our
use of automation in the workplace, in
particular Robotic Process Automation,
to generate savings, improve accuracy
and enhance employee satisfaction.

TEAM² TAKES
EFFICIENCY TO
HIGHER LEVELS
Increasing the efficiency of our
operations is a permanent strategic
priority. Our successful TEAM program,
which ran from 2014 to 2017, resulted in
significant improvements in the quality
of our services and efficiencies in our
operations as well as more than
€160 million of savings one year ahead
of plan. The program helped transform
the industrial and operating model at
Worldline and has made continuous
cost and quality improvements and a
focus on efficiency a permanent part of
our culture.
Our follow-up initiative, TEAM², now
aims to deliver further efficiencies,
including an extra €150 million in
operating margin (OMDA) by 2019,
extracting full value from our industrial
size and scope. The program was
extended to recently acquired
companies in 2017.

FOSTERING
EXCELLENCE
IN OUR GROWING
WORKFORCE
With a headcount of over 9,400
employees, our people and our
talents represent the heart and soul
of our company. As Worldline grows
and expands into new markets and
new technologies, the attraction and
retention of talent is fundamental to the
success of our business.
At the end of 2017, we launched a major
drive to recruit 1,500 experts across a
wide range of business areas, including
digital banking, IoT, health, e-commerce
and transport. One of our strengths
is that we are a very open company,
welcoming diverse talents, and
prioritizing people for their skills and for
their passion for our business.
To ensure that we attract and retain
dynamic and talented people, we
are increasing our links to Tier One
universities, building our brand as an
employer and enhancing our processes
for integrating new joiners, including
setting up a new program for Juniors.
We are committed to providing our
people with a working environment
that develops their skills and talents and
supports their work-life balance.

As part of TEAM², we implemented a
demanding incident mitigation action
plan in 2017 to maintain Worldline’s
outstanding performance in our
quality of service and to ensure the
most robust and positive customer
experience.

INVESTOR DAY
On October 3, 2017, at its company
headquarters in Bezons, France,
Worldline management welcomed
industry analysts and shareholders
for a wide-ranging Investor Day
covering all elements of the company’s
performance and strategy. The
management team presented its vision
and roadmap, discussing the outlook
for consolidation in the industry, the
management of human resources,
R&D priorities such as blockchain, the
importance of security and efficiency,
and Worldline’s continuing commitment
to leadership in corporate and social
responsibility.
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ON THE FRONTIERS OF INNOVATION
At Worldline, we are recognized as world leaders in
R&D and innovation in payments and transactions.
We are working closely with our customers and with
partners of all sizes in our ecosystem to find new
ways to create value with cutting-edge technologies.
We focus both on delivering incremental innovations
in our operational activities and on preparing for
the long-term possibilities of digital disruption.

4,500
ENGINEERS

49%

R&D DEPARTMENT
EMPLOYEES
WHO ARE PHDS
AND PHD STUDENTS

BUILDING BRIDGES TO THE FUTURE
We direct our innovation and R&D efforts towards creating
opportunities and new services for customers in three main
areas. We are developing innovative ways to enhance the user
experience, increase the security of trusted services, and generate
added value from the processing of high volumes of data.
In all these areas, our overriding priority is to enable our
customers to enhance their offerings and develop new services.
Customers are at the heart of our R&D strategy: we only
pursue innovations when the client has a proven need, the
market is ready, and the business model is viable. At innovation
workshops with our customers, we present emerging trends and
showcase our proofs of concept and solutions for each client.
Whether developing incremental improvements to
existing products and services or working on long-term
disruptions, Worldline researchers are powering innovation
in fast-moving fields such as authentication, connectivity,
new means of payment, personal assistants, security,
blockchain, data analytics and machine intelligence.

BLOCKCHAIN PIONEERS

QUANTUM-SAFE CRYPTOGRAPHY

Worldline has been engaged with blockchain since well before
the protocol became a household word. Our initial projects
integrated Bitcoin payments into our online solutions and terminals.
Since then, we have developed a total of more than 15 proofs of
concept or demonstrations of blockchain’s unique capabilities for
data traceability and accountability in areas such as healthcare,
retail P2P payments and supply chain management. In 2017 we
presented the Worldline Digital Maintenance Book for vehicles
to the Mobile World Congress. We also developed a blockchain
application with Bureau Veritas that will track food all the way
from farms to retailers, providing consumers, brands and retailers
with information at each stage of the product’s journey.

The arrival of quantum computers in the near future will make
current standards of cryptography obsolete. It is not a question
of ‘if’ but of ‘when’. Worldline is closely involved in global efforts
to protect data from the quantum threat. Partnering with the
XLIM Research Institute in Limoges, France, Worldline is currently
working on a project for NIST (National Institute of Standards and
Technology) in the US to standardize quantum-resistant algorithms.

Worldline has been selected to lead the European Commission’s
Bloomen project, which is looking into ways of deploying blockchain
in the media sector to enable transactions between online
users and to provide new means for content creation, sharing,
personalized consumption, monetization and copyrighting.

BIOMETRIC AUTHENTICATION
The days of memorizing multiple passwords and PIN numbers
may soon be behind us. Working with leading partners in the
field, Worldline is developing new multi-factor and multi-modal
forms of authentication which leverage cutting-edge innovations
such as recognizing faces, individual ways of typing and even
gaits – smartphones will soon be able to tell who a user is by
the way he or she walks. The challenge is to integrate these
technologies while still preserving an optimal user experience.

We are also developing close ties with a growing ecosystem
of multinationals, academic institutions and start-ups, sharing
risks and developing innovations with other leaders in their
fields. This ensures that our customers can benefit from
disruptive innovations that have the potential to transform
not only products and services but also entire markets.

At Worldline R&D and Innovation, we are
pushing the boundaries of transactional technologies.
To optimize our results, we watch the market
carefully for new opportunities and we work
closely with our partners and clients. Our job is
to go beyond the state-of-the-art to provide our
customers with the fastest, most secure and most
efficient management of their transactions.
Nicolas Kozakiewicz,
Head of Research & Development and Innovation
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USING AI TO DETECT FRAUD
Data Analytics and Artificial Intelligence are delivering new
capabilities at all ends of the payments and transactions sector,
from identifying users to processing data and identifying fraud.
Worldline is heavily involved in research in machine intelligence
that will enable the real-time processing of information and
detection of anomalies. We are working in partnership with
leading universities in Belgium, France, Germany and Italy
to develop new algorithms for the financial services sector
that will detect and prevent fraud almost instantaneously.

ROBOTS FOR RETAIL
Worldline has signed an agreement with Hease Robotics, a
French B2B service robot manufacturer, to jointly develop
robotic services for the retail and hospitality industries. The
partnership will see Worldline moving towards integrating
features such as payment, people detection, mood detection,
voice detection, new user experiences, next-generation
authentication, security and connected device management - on
customer-facing robots in public places such as malls, shops,
transport stations and venues for entertainment and events.

MORE SECURITY FOR
SMARTPHONE APPS
Smartphones may be at the center of the customer strategies
of nearly all banks and retailers, but without protection they
are proving to be particularly vulnerable to malicious attacks.
To help protect end users from attacks, hacking and fraud,
in 2017 we launched WL Mobile Intrusion Protection, a new
solution to secure mobile apps on smartphones. The solution
fully complies with European regulations on data protection
and enables banks and merchants to increase customer
trust and accelerate the adoption of mobile services.

FINTECH BREAKTHROUGH
IN AFRICA
An agreement with African fintech InTouch in 2017 will lead to
Worldline and energy giant Total bringing payment innovation to
petrol stations across the African continent. Total and Worldline
will support the deployment of the Guichet Unique solution from
InTouch in eight African countries – Burkina Faso, Cameroon, Côte
d’Ivoire, Kenya, Mali, Morocco, the Republic of Guinea and Senegal.
Guichet Unique provides retail networks with a customerfriendly device that makes it possible to securely and
seamlessly accept all means of payment, including mobile
money and payments using private label cards and cash. It
also enables retailers to distribute third party services, such as
subscriptions to media content, bill payment, money transfer,
card top-up, banking and insurance. Worldline will provide the
secure and industrial hosting infrastructure for InTouch.

INNOVATION AWARDS IN 2017

MOBILE POINT OF SALE AWARD,
THE MERCHANT PAYMENTS
ECOSYSTEM (MPE) 2017
WL In-Vehicle Payment proof of concept using the new automotive Operating
System GENIVI®. The solution allows a seamless drive-thru experience as drivers can
pay for goods and services anytime, anywhere without getting out of their car.

PRESERVING THE PAST WITH
NEW TECHNOLOGIES
Worldline has established a highly secured archiving system
to preserve films stored in digital formats in partnership
with Hiventy. The innovative digital archiving mechanism,
which is based on infrastructure provided by Worldline, aims
to conserve legendary movie brand Pathé’s films digitally
and securely in a long-lasting and cost-effective way.

AWARD-WINNING DIGITAL
AUTHENTICATION
WL Trusted Interactions allows advisers to create a relationship of trust with
their clients based on electronic messaging and document sharing. With this
solution, they can communicate easily with one another, and share and sign
contracts remotely through messaging and shared secure platforms.
WL Authentication Process Management solution works as an intelligent
authentication hub for different digital services, helping banks navigate complex new
regulations and exemptions. With this product, banks can provide the same customer
experience for each service, while reducing the cost of strong authentication.

AI COMES TO THE RAILWAYS
Over the course of the last couple of years, Artificial Intelligence
has become a visible part of everyday life. With Alexa from Amazon
Echo and Amazon Echo Dots, AI-powered voicebots, once the
preserve of science fiction, have now become a reality for many
households who can use Alexa to order goods and services or
control appliances. At Worldline, we are helping enterprises of all
sizes seize the opportunities of this burgeoning technology. In
2017, we enabled customers of Redspottedhanky.com, a leading
independent retailer of UK rail tickets, to plan their journeys and
find the best fares available using the Alexa skill on Amazon Echo.

16
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2017 ASSISES DE L’ADCET SILVER
TROPHY FOR BEST INNOVATION
WL Tap 2 Use enables contactless cards, mobile devices and wearable
technology to be used for entry and exit of transit systems either delivered
by passenger transport operators or passenger transport authorities.
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GOVERNANCE

GILLES
GRAPINET

MARC-HENRI
DESPORTES

Chief Executive Officer,
Atos Senior Executive
Vice President,
Global Functions

General Manager

EXECUTIVE COMMITTEE

VINCENT
ROLAND

MICHAEL
STEINBACH

OLIVIER
STUCKENS

CHRISTOPHE
DUQUENNE

Managing Director
for Merchant Services

Managing Director for
Financial Services and
Chief Executive Officer,
equensWorldline

Managing Director
for Mobility &
e-Transactional Services

Chief Technical Officer
and Chief Operations
Officer

ÉRIC
HEURTAUX

WOLF
KUNISCH

LISA
COLEMAN

CLAUDE
FRANCE

Chief Financial Officer

Chief Operations Officer
and Deputy CEO for
equensWorldline

Managing Director for
the Regional Business Unit
UK and for MTS Germany
& CEE

Managing Director for
the Regional Business
Unit France (excluding
equensWorldline) and for
MTS Benelux & Nordics

PATRICE
GRY

PASCAL
MAUZÉ

CHARLES-HENRI
DE TAFFIN

Head of Human
Resources

Head of Sales
& Marketing

Head of Legal, Compliance
and Internal Audit

BOARD OF DIRECTORS
Board of Directors’ composition: diversity is
fully implemented at the Board of Directors
level, which consists of 9 directors, including
4 women, i.e. 44% of its members,
and 3 independent members
(i.e. 33% of its members).
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THE 9 MEMBERS OF THE
B OARD O F D I REC TO R S ARE
C U R R E N T LY A S F O L L O W S :
THIERRY BRETON
Chairman of the Board, Worldline
Chairman of the Board and Chief Executive
Officer, Atos SE
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GILLES GRAPINET
Chief Executive Officer of Worldline
Senior Executive Vice President of Atos SE
coordinating Global Functions
SOPHIE HOUSSIAUX
Head of Research and Development, Atos
Big Data & Security

DANIELLE LAGARDE
Chief Human Resources Officer EMEA of
Jones Lang Lasalle
GILLES ARDITTI
Executive Vice-President Investor Relations
& Financial Communication of Atos SE

TAKING THE LEAD IN CORPORATE GOVERNANCE
The company committed in 2014 to implement the
recommendations of the AFEP-MEDEF Code of Corporate
Governance for listed companies. On the Chairman of the
Board’s initiative, Corporate Governance issues are regularly
addressed during Board meetings. The Board has consistently
expressed its will to take into account and sometimes anticipate
recommendations on the improvement of Corporate Governance
for listed companies whenever such recommendations are in line
with the interests of the Company and of its shareholders.

URSULA MORGENSTERN
Head of Germany, Atos Group SE
SUSAN TOLSON
Board member for several corporations and
non-profit entities

ALDO CARDOSO
Director of companies and Chairman of the
Board of Bureau Veritas
LUC RÉMONT
Executive Vice President, International
Operations, Schneider Electric Group
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SEAMLESS
TRANSACTIONS
ACROSS 3 BUSINESS LINES
At Worldline, we cover the entire value chain of the world of payments and digital transactions. Our unwavering
commitment to security, quality of service, innovation and operational excellence has made us leaders in all three of our
global business lines: Merchant Services, Financial Services and Mobility & e-Transactional Services.

MERCHANT SERVICES [MS]

ENERGIZING COMMERCE WITH ADVANCED PAYMENT SERVICES
Merchant Services’ unique combination of payment, digital and transactional expertise allows merchants to grow their sales and enhance
their customers’ experience.
With our Merchant Payment Services and Merchant Digital Services, we cover the full retail value chain, online and in-store. Supported
by our fast-expanding international footprint, the business line is seeing rapid growth in geographies such as India and Central Europe.
Based on an end-to-end approach in all our markets, we deliver a real digital journey for retailers and their customers and facilitate
consumer engagement, via seamless services, on any device – putting payment at the very heart of the shopping experience.

FINANCIAL SERVICES [FS]

CONSOLIDATING PAYMENT PROCESSING IN EUROPE
The payments industry has entered a new era, triggered by transformative technological innovation, new regulations and increasing competition.
Consumers want to be able to initiate payments in every context or channel.
As a pan-European leader in financial processing, Worldline invests extensively in delivering new and innovative solutions for payments and card
transactions, developed by its expert brand equensWorldline. With our know-how and experience, we help our clients adapt to the new reality of
instant payments and digital transactions, enabling them to transform their business models, manage risks and fraud, and anticipate regulatory
changes anywhere in the world. Leveraging our scale and our complete service portfolio, we work closely with our customers to help them
prepare for a future full of opportunities.

MOBILITY & E-TRANSACTIONAL SERVICES [MTS]

ENHANCING CONSUMER DIGITAL ENGAGEMENT BEYOND PAYMENT
There is much more to consumer digital engagement than just payment. In our Mobility & e-Transactional Services business line, we are
deploying all of our experience and know-how in managing and securing transactions at the cutting-edge of the digital economy.
Our expertise spans services as diverse as Trusted Digitization for regulated sectors, the Internet of Payments, digital ticketing for transport
operators, and contact centers for multinational enterprises. Wherever we work, we are helping our partners and clients comply with regulations,
secure their systems and transactions, and re-invent their customer engagement for the digital future.

We are witnessing fundamental
changes in the Financial Services
market. The standardization
and globalization of processing
is creating new opportunities
for Worldline to innovate and
expand. Following the successful
integration of equensWorldline,
we are now the most important
financial processor in Europe.
Because of our scale and capacity
to innovate, we are playing a
critical role in supporting financial
institutions adapt to technological
disruption and regulatory changes
in Europe and beyond.
Michael Steinbach,
Managing Director for Financial
Services and CEO equensWorldline

Thanks to our scale, technical
expertise and quality of service,
Worldline is the clear partner of
choice for merchants who want to
take their commercial activity to the
next level. In 2017, we saw a rapid
increase in transactions in many of
our major markets, supported by a
series of successful acquisitions. With
new products such as our VALINA
terminal, and digital innovations such
as our Merchant Wallet, Worldline’s
Merchant Services is enhancing
the customer experience for
merchants all around the world.
Vincent Roland,
Managing Director for
Merchant Services

For all our clients, we are key
enablers of the digital revolution
in customer engagement. In 2017,
we saw increased worldwide
demand for services in all our focus
areas, including digital ticketing,
trusted digitization and the Internet
of payments, as well as for our
global Contact offering. Supported
by our international footprint
and by continuous investments
in innovation in areas such as
blockchain, digital-ID and Industrial
IoT, we are helping our customers
embrace the opportunities of
digital transformation.
Olivier Stuckens,
Managing Director for Mobility
& e-Transactional services

[FS]

[MS]

[MTS]

44%

34%

22%

+6.4%

+5.4%

-2.6%

€708.3

€535.5

€350.0

OF TOTAL REVENUE

REVENUE GROWTH

MILLION REVENUES
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OF TOTAL REVENUE

REVENUE GROWTH

MILLION REVENUES

OF TOTAL REVENUE

REVENUE GROWTH

MILLION REVENUES
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SETTING
NEW TRENDS
Whether it is intuitive touchscreen vending machines, tracing a food product’s journey
from farm to fork or making a secure online payment using a chatbot, Worldline uses
innovations in technology to take our customers’ businesses to the next level.

c. 12 BN+
PAYMENT TRANSACTIONS
PER YEAR

INNOVATION & PARTNERSHIP

LAUNCHING CONVERSATIONAL
COMMERCE IN FRANCE

Our partnership with
Worldline on this conversational
commerce project demonstrates
our close relationship with players
who anticipate future trends
and new technologies.
Philippe Laulanie,
CEO, Groupement des
Cartes Bancaires CB

To make it easier for consumers to make a secure online payment using a chatbot, Worldline
has teamed up with French banking network Groupement des Cartes Bancaires CB.
Chatbots are fast becoming a part of everyday online life, with people using them not just
to find information but also to order goods and services and complete transactions.
For merchant websites, Worldline has integrated a chatbot based on Facebook Messenger
which guides a customer through the ordering and purchasing process in a simple and
helpful manner. When the customer has made their choice and wishes to pay, they can
use the Paylib system within the app. The shopping experience is straightforward, making
it easy to order and pay for products from within the instant messaging service.

c. 1.2M

TERMINALS MANAGED
BY WORLDLINE WORLDWIDE

2M+

CONNECTED OBJECTS

INNOVATION

VALINA USHERS IN A NEW WORLD
FOR UNATTENDED PAYMENTS
Looking more like a tablet or a smartphone than a traditional payment terminal, VALINA has
been a stunning success since making its market debut in 2017.
The Android-based terminal, which is designed for use in vending machines, ticket kiosks,
parking meters, petrol pumps and other unattended points of sale, provides customers with a
whole new level of service.
Using a tap-and-go touchscreen rather than an old-fashioned keyboard, the VALINA creates an
intuitive dialogue with the customer, enabling merchants to integrate value-added services. For
example, retailers are able to provide more information on products on the touchscreen and to
offer discounts and loyalty coupons to their customers.
Other functionalities enabled by VALINA include merchant advertising and even certified
customer reviews. Retailers can also use VALINA to collect invaluable market data.
We believe that this innovative, water resistant and vandal proof terminal will be the standardbearer for a new era in unattended vending.

INNOVATION

MAKING GOOD USE OF BLOCKCHAIN
Blockchain technology has the potential to completely transform the world of payments,
transactions and identity management. At Worldline, blockchain has been a key priority for our
research and development efforts over the past years which has led to significant progress with
projects in two of our major markets.
Worldline has been selected by the European Commission to lead the Bloomen project. This
pioneering initiative aims to use blockchain to strengthen media copyrighting, enable fast
micropayments for media content, and improve transparency in copyright management and
monetization. Bloomen will develop innovative ways for European media organizations to
share, copyright and monetize their content.
We have joined the Alastria consortium in Spain, a platform which is developing distributed
ledger technology across multiple economic sectors. Alastria is currently focused on using
blockchain for digital identity management.

The Bloomen Project takes the
challenge of piloting blockchain
technology in the media sector to
empower European citizens and
cultural and creative industries. I wish
the best success to the consortium with
reaching their ambitious goals.
Rapolas Lakevicius,
Program Officer at the
European Commission

Meanwhile, in France, we are working closely with Bureau Veritas, a global testing, inspection
and certification specialist in logistics, to develop blockchain applications to help the food
industry trace food all the way from farm to fork. Our partnership has led to the launch of
Origin, the world’s first traceability label, which will provide consumers with a complete history
of a product’s journey by using an in-store QR code at the same time as guaranteeing the
security of data in the blockchain.
22
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MERCHANT
SERVICES IN 2017
TRANSFORMING COMMERCE
WITH PAYMENTS INNOVATION
New payment technologies and new
regulations are transforming the world
of payment services for merchants at a
breathtaking pace. In this increasingly
complex world of payments, Worldline’s
role as a robust and experienced partner
for merchants and for financial institutions
has become even more pivotal.
For merchants, with our end-to-end
solutions and our focus on quality,
compliance and security, we can reduce the
complexity of today’s payment solutions
and ensure that retailers receive their cash
correctly, whatever system their consumers
use. With banks, we are working closely on
developing joint go-to-market strategies,
pooling our forces to reach merchants
together with market-leading approaches.
For all our customers, payment innovation
is a priority. As well as efficient, low-cost
transactions, merchants are eager to
implement Worldline’s digital retail services
and interactive, omni-channel payment
systems which can help them build and
develop their customer relationships.
In 2017, we took an important step on
the journey to this new world with the
launch of VALINA, our next-generation
terminal for kiosks and vending machines.
We also deployed our Merchant Wallet
mobile application, helping merchants
enhance and customize their services to
consumers. These are just glimpses of a
future in which next-generation terminals
and digital technologies from Worldline
will help merchants improve the customer
experience and increase their sales.

2244

For example, in 2017 we provided Trinity
Purchasing with one single payment
offering that their customers can use in
over 1,200 hotels in multiple countries.
And following our acquisition of Digital
River World Payments, which provides
global online payment services to
multinationals, we have gained access to
a valuable international client base and
entered promising new geographies,
through our newly renamed WL Online
Payment Acceptance offering.
Other acquisitions increased our scale even
further, in line with our plan to accelerate
our international expansion. In Central
Europe, we are enjoying strong growth
following the creation of KB SmartPay
with Komerční banka. We also see high
potential in northern Europe, especially
following the acquisition of First Data
Baltics. And after our acquisition of MRL
Posnet in India, we have cemented our
leadership position in one of the world’s
most promising growth markets.
With growing market share in major
geographies, high-performing new
assets, and a promising pipeline of
product innovation and bank alliances,
Worldline is better placed than ever
before to help our merchants build
new relationships with their consumers
and boost customer spending.

Vincent Roland,
Managing Director for
Merchant Services

200K+
MERCHANTS
IN EUROPE

AT THE HEART OF INDIA’S
NEW DIGITAL ECONOMY
With the acquisition of MRL Posnet, one of the fastest
growing payment platforms in India, we have strengthened
our position in one of the world’s most promising markets for
payment services.
Founded in 2008, MRL Posnet operates an innovative payment
gateway including a state-of-the-art terminal management platform,
enabling the very cost-efficient deployment, management and
transacting of payment terminals.
Worldline’s acquisition of MRL Posnet fully supports the ambitious
demonetization plan that has transformed the payments landscape in
India and put digital payments at the heart of the economy.
The transaction has provided Worldline with an additional strong
customer base of banks in India. By combining MRL Posnet’s
technologies and customer relationships with continuing investments
in innovation, Worldline is now ideally placed to support
Indian banks and merchants in the country’s remarkable
development towards digital payments.

1.2M

C.
TERMINALS
MANAGED
WORLDWIDE

2BN

C.
CARD
TRANSACTIONS
PER YEAR

68K

C.
E-COMMERCE
WEBSITES
MANAGED

YOMANI POWERS FASHION SUCCESS
IN GERMANY

STRENGTH FROM SCALE

When international fashion retailer C&A decided to upgrade its payment
terminals in Germany, it selected one of the most successful products in
the market – the YOMANI from Worldline.

As well as our technological strengths,
our sheer scale is another competitive
advantage, especially for global retailers.
Large merchants in Europe are looking
for efficient cross-border solutions that
they can use in all their geographical
markets. Worldline is one of the only
players that can deliver those solutions.

For large retailers with rapid turnover at multiple points-of-sales, card
payment is essential in order to continue to provide competitive levels of
security, speed and customer experience. YOMANI’s future-proof design,
long warranty period and availability were deciding factors for C&A. In
stores, the new hardware means faster transaction handling, complete
security and improved customer service for both card and contactless
payments.
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With their rapid installation of
the YOMANI terminals, Worldline
has provided us with a robust
and secure solution that gives
our customers the best possible
payment experience.
C&A

In 2017, Worldline installed around 2,200 new YOMANI payment terminals
in C&A stores all over Germany. With project management by the local
Worldline team, the installation was completed within three months.
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WL ONLINE PAYMENT ACCEPTANCE
DELIVERS SOLUTIONS GLOBALLY
As a result of our acquisition of Digital River World Payments in 2017,
we have acquired new capabilities to support the Internet payments
of international merchants and large retailers.
The Stockholm-based company is a leading online global payment
service provider, delivering online payment acceptance and
optimization solutions for major brands in a variety of industries,
including travel, retail, direct selling and digital goods.

WL MOBILE WALLET LEADS
WHITE-LABEL PLATFORMS
Smart payment technology has led to a revolution in the way people
travel from A to B. At Worldline, we see no reason why merchants
in other sectors cannot take advantage of these new ways of doing
business with consumers.
The WL Merchant Wallet is now a reality, helping consumers benefit
from a simple and seamless purchasing process and enabling
merchants to improve their conversion rate and increase customer
loyalty. Retailers can store a customer’s payment type data so they can
securely purchase via the mobile app or website without entering their
bank information for each transaction.
Industry analysts Ovum ranked Worldline’s white label Mobile Wallet
as market leader in 2017, in recognition of Worldline’s commanding
market position with the solution that is widely accepted as best of
breed. Ovum highlighted the distinctive features of Worldline’s Mobile
Wallet which provides a full end-to-end range of services that tie in
directly with its wider Merchant Wallet offering.

The global platform, now rebranded as WL Online Payment
Acceptance, has one of the broadest geographical and acquiringcollecting footprints supporting domestic and international payment
schemes and currencies across a total of 175 countries.
The acquisition is significantly expanding
our reach and capabilities to address the increasing demand
from Worldline’s global merchants.
EXPANDED CAPABILITIES

Online payment collecting services
Access to a client base of tier one merchants
Expansion of global reach to new geographies
(e.g. USA, Brazil and Sweden)

Worldline’s Mobile Wallet platform offers
clients a high degree of configurability and
flexibility in operating any mobile wallet service,
and is rapidly gaining an impressive track record
of large-scale deployments both within financial
services and increasingly in other sectors.
Ovum, 2017

FAST ELECTRONIC PAYMENTS
FOR ENI CUSTOMERS
In Belgium, we have helped international electricity and gas provider Eni make it easier for
customers to pay their bills, wherever they are and whenever they want.
Using our innovative SIPS technology for secure online and mobile payment, Eni customers
can now pay a bill on the Eni website, by email, or by using the Eni application on their
smartphones or tablets, no matter who they bank with.
When on a mobile device, there is no need for the customers to use a card reader, as the
SIPS payment gateway requires only the entry of a PIN number. To pay securely by email or
by visiting the Eni website, customers only have to scan the QR code on the screen with the
Bancontact application and then enter their PIN number.
As well as being fast and efficient, the introduction of electronic billing for Eni will help save tons
of paper every year and reduce waste.

Our relationships with our customers are fundamental to Eni .
Innovations such as electronic billing from Worldline help make their
lives simpler and enhance our brand in the market. We are very pleased
by the take-up of the electronic billing service since its launch.
Eni
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EXTENDING OUR STAY
WITH PREMIER INN
Since the launch of Whitbread’s business account cards for its Premier
Inn chain of hotels, the Worldline-operated scheme has helped make
Premier Inns one of the most popular hotel choices for business
travelers anywhere in the UK
When using the cards, employees do not need to worry about
submitting and processing receipts. For their part, financial controllers
receive a full breakdown of all card usage by cardholders.

Our business customers want a payments service
that is easy to use and efficient to manage. We know
how important that is when they choose hotels and
restaurants, and we’re delighted that the WL Business
Account Card scheme helps many business people
select Premier Inn hotels and restaurants.
Karen Plumb, Director of Demand, Whitbread

As a measure of its success, the Business Account Card scheme
currently contributes some 25% of annual revenues for Premier Inn
hotels and restaurants.
In 2017, Worldline signed a three-year deal with Whitbread to continue
running the scheme. The cards make it easy for business travelers to
pay for their meals and accommodation, while also ensuring efficient
and transparent cost control for their employers.
At Worldline, we can design and build end-to-end WL Business
Account Card services for companies in any sector that want to
provide account card support for their business customers, whatever
type and size of organization they represent.

HOTEL STAYS MADE EASY
WITH TRINITY
Thanks to a European-wide payments solution from Worldline,
customers at more than 1,200 hotels and restaurants in 16 countries
across Europe are now able to pay bills in their own currency,
regardless of where they are.
Trinity Purchasing, an international procurement organization active
in the hospitality sector, is using Worldline’s end-to-end acceptance
and e-commerce solution to provide its customers with a smooth and
seamless experience in their hotels. For example, an American who
stays in a Belgian hotel will know almost immediately exactly how
many dollars he or she needs to pay when inserting their credit card in
the payment terminal at the reception desk.
Trinity’s portfolio covers all hospitality industry sectors, ranging from
budget to five-star hotels, to golf resorts, rest homes, recreation
centers and hotel schools. The deal with Worldline provides guests at
all those partner organizations with an experience that is simpler and
more customer-friendly, setting a new standard in offering the financial
transparency that hotel guests have come to expect. Worldline has
also introduced an app for Trinity on which customers can make
reservations, complete payments and order hotel services.

In hospitality even more than in any other sector, the
customer is king, and our partnership with Worldline
will enable hotel guests to pay for everything in their
own currency. Gone are the days of converting foreign
currencies back to your own in your head. It is these types
of value-adding partnerships with which we want to
emphasize our focus on customer centricity.
Bouke Koppert, Chief Operating Officer
Continental Europe, Trinity Purchasing
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FINANCIAL
SERVICES IN 2017
LEADING THE REVOLUTION IN
PAYMENTS PROCESSING
In 2017, Worldline demonstrated that
it is ready to capture the opportunities
of dramatic changes in the financial
processing industry in Europe and beyond.
Instant Payments are becoming a reality
in Europe and worldwide. The world of
financial processing and payments is
migrating to a standardized real-time
infrastructure, in which there will soon
be no difference in speed between
sending a payment from Brussels to Paris
in euros and a payment from Berlin to
Amsterdam in Australian dollars. This
will change business models across the
financial industry. We are seeing high
levels of interest from banks in outsourcing
their in-house processing operations
to us. Already today, we are supporting
many banks to adapt to this new reality
with our scale, price competitiveness
and the robustness of our platforms.
At the same time, Europe has now
opened its arms to the open banking
revolution. Worldline is working with
banks to adapt to the PSD2, the Second
Payment Services Directive that came into
force in the European Union in January
2018, which requires secure access to
payment accounts at the banks to third
party providers. For us, the PSD2 is much
more than just a compliance issue: we
see it as a major opportunity for banks
to enlarge their service portfolio and
win new clients. With offerings such as
authentication process management,
trusted authentication and white label open
financial API (Application Programming
Interface) services, we can help our
clients prosper in the open banking era.
Beyond payment processing, we are
seeing strong traction for our e-Identity

business, as the migration to digital
documents creates new opportunities for
us to deploy our expertise in authentication
and access control with the WL Access
Control Server solution as well as
routing of e-transactional services over
our multi-purpose routing platform.
FLEXIBILITY AND INNOVATION
FUEL GLOBAL GROWTH
We are also seizing the opportunities for
non-organic growth. In the first full year
after the creation of equensWorldline,
we overachieved in terms of revenue,
transactions and synergies, thanks
above all to the enthusiasm and passion
of our people. With the acquisition
of First Data Baltics, now Worldline
Baltics, we have extended our scale and
footprint in a strategic growth market
in the Baltics and the Nordic region.
Furthermore, as payment innovation and
standardization lead to the globalization
of previously regional markets, we
are accelerating our growth outside
Europe. We are already leaders in card
payment licensing in Asia and we plan to
build on this presence by offering new
services in this and in other regions.
Our global scale, our complete and modular
portfolio of products, and our ability to
deploy a variety of different models for
our clients – from software licensing to
full Business Process Outsourcing – all
play well in placing Worldline in an ideal
position at what is a truly unique time
for the financial processing industry.

Michael Steinbach, Managing
Director for Financial Services
and CEO equensWorldline

250+

FINANCIAL
INSTITUTIONS

12 BN+

C.
PAYMENT
TRANSACTIONS
PER YEAR

INSTANT PAYMENTS LEAP AHEAD
IN THE NETHERLANDS
When it comes to Instant Payments, one of the fast-moving countries in Europe is
the Netherlands. Working with the three major Dutch banks, equensWorldline is now
preparing the way for real-time payments to become a reality as soon as 2019.
The three banks – ABN AMRO, ING and Rabobank – have selected equensWorldline as
their infrastructure provider for Instant Payments. equensWorldline will provide the financial
institutions with a new European and global payments infrastructure that will allow payments
to be processed instantly, so that recipients receive their money immediately.
Whereas card payments are traditionally processed in batches, with the introduction of real-time capability
it will be possible to make payments around the clock, 365 days a year, including during weekends and
holidays. Because it will always immediately be clear whether a bank transfer from the payer to the recipient
has succeeded, there will be major benefits to both payers and payees from the arrival of Instant Payments.

The best seamless payment
experience; that is what ABN AMRO
wants to offer its customers. As we
expect Instant Payments to become
the ‘new normal’, we will deliver this
new service as fast as possible.
Bart van de Sande, Head of Operations
Transaction Banking, ABN AMRO

Instant Payments are the
future in payments and ING
wants to offer a superior solution
to its customers. We selected
equensWorldline because of their
positive track record and flexibility in
supporting the Dutch market.
Roel Popping, Director
Payments, ING Nederland

Real-time is the future of payments
processing and we need to offer our
customers superior solutions that
keep us competitive with the new
entrants in financial services.
Erik Kwakkel, Executive Vice President
Payment Services, Rabobank

100 M

C.
CARDS UNDER
MANAGEMENT

7 BN

C.
CARD
TRANSACTIONS
PER YEAR
INNOVATION

SECURING E-COMMERCE IN NORTHERN EUROPE
Improving the security of e-commerce, minimizing fraud and increasing the confidence of
consumers is a priority for all players in the financial services sector.
In 2017, Worldline deployed its Access Control Server (ACS) solution for Danske Bank. This
3D-Secure protocol for Internet payments developed by Visa and Mastercard authenticates
the cardholder during e-commerce transactions, and is being used by Danske Bank across
its digital channels for its customers in Denmark, Sweden, Finland, Norway and the United
Kingdom.
Delivered in SaaS mode for easy service set-up, the Worldline ACS solution covers workflow
management, activity monitoring and reporting, as well as fraud prevention capabilities. It
provides the Strong Customer Authentication required by the European Banking Authority and
new banking rules in the EU (PSD2).
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THE PSD2 MOVES TO THE CENTER STAGE
In the run up to the PSD2, the EU’s Second Payment Services Directive, which came into force
in January 2018, Worldline won a number of contracts in 2017 for PSD2-compliant, secured
platforms to manage requests to access bank accounts.
During 2017, we also worked with our European banking clients to develop fully functional
proofs of concepts for Payment Initiation Services and Account Information Services, built on
Application Programming Interfaces (APIs) and fully integrated into existing routing applications.
We are also working closely with partners to seize the opportunities of this revolution.

INNOVATION & PARTNERSHIP

EMBRACING APIs WITH APIGEE EDGE
As part of our preparations for the new
open banking landscape in Europe,
we have integrated the Apigee Edge
software so that financial institutions and
third parties such as fintechs and B2C
organizations can develop new ways to
engage and connect with bank customers.
The Apigee Edge software is a best-inclass management solution for Application
Programming Interfaces (APIs), thereby
creating additional business value for
Worldline’s financial services customers by
offering customized open banking solutions.
These solutions enable financial institutions
to quickly and easily launch innovative
digital services while meeting the relevant
regulatory requirements in Europe.

To support the growth of new API-enabled
ecosystems, Worldline also provides
seamless and positive developer experiences
on customized developer portals.

Apigee has broad experience
helping companies execute an
API-first approach to building their
digital businesses. Worldline is a great
example of a company leveraging
APIs to innovate and compete
digitally across industries and
ecosystems, and we are proud to help
them accelerate their API strategy.
David Andrzejek, Head of
Vertical API Strategies, Apigee

INNOVATION

PAYMENTS GO MOBILE FOR
POSTBANK CUSTOMERS
In 2017, we applied HCE (Host Card Emulation) for a number of major European banks, helping
them provide new value-added services to customers who are keen to use their mobile
devices to make contactless payments and other electronic transactions in complete security.
In Germany, Postbank introduced Visa credit card payments based on our HCE mobile
payment solution. Postbank customers are now able to pay with their Android smartphones
at all Visa contactless terminals. The equensWorldline payment function is integrated into
the existing Postbank app, and is available to customers with a simple app update. The
solution is intuitive and easy to use, both when activating the service and when making
payments: users do not need to enter any information manually or manage card details.
To ensure maximum security, the card number is not stored on the smartphone, but is
replaced by an encrypted unique token. In addition, ours is the first solution with Visa in
the HCE environment that supports ‘PIN on device’ card holder verification and fingerprint
recognition during the payment process.
BEEFING UP BANCONTACT IN BELGIUM
Our HCE solution has also been taken up by Belfius Bank. As a result, for the first time in
the Belgian market, customers of Belfius Bank no longer need to take their Bancontact,
Maestro, Mastercard or Visa cards out of their wallets to make a payment. Worldline
is also working to ensure that all retailers across Belgium, including supermarket
chain Delhaize, can accept contactless payments by card and by mobile phone.

DEGUSSA BANK REAPS BENEFITS FROM
WORLDLINE’S END-TO-END SOLUTION
As the complexity of the payments business
increases, Worldline is seeing increasing
numbers of financial institutions choosing to
outsource their entire payment operations.
In 2017, equensWorldline entered into a major
long-term relationship with Degussa Bank
in Germany, to process all payments for this
fast-growing institution. Our economies of
scale, our experience with regulations and
our know-how in key technologies mean
we provide Degussa Bank with a costefficient processing solution that enables
the bank to reduce costs, investment
risks and operational complexity.
The agreement with Degussa Bank covers
SEPA processing, cross-border payments,

high value payments, compliance services,
investigations, archiving and additionally
a full channel service suite, including SWIFT
service bureau, corporate access and
paper-based payments.
Degussa Bank will make use of
equensWorldline’s payments processing
back-office platform, which provides a
wide range of real-time monitoring and
processing functionalities and enables
services including Instant Payments, peerto-peer and mobile payments. With our
end-to-end offering, Degussa Bank is able
to seize all the opportunities from the digital
transformation of the financial industry.

Partnering with a specialized provider like equensWorldline,
which continuously updates its infrastructure to meet the regulatory
requirements and constantly innovates, enables us to strengthen our
business with new services such as instant or peer-to-peer payments.
Working with a single provider that covers the entire payments value
chain enables us to reduce costs and complexity significantly.
Jürgen Eckert, Chairman of the Board of Directors, Degussa Bank
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Thanks to the equensWorldline solution,
we are strengthening our relationship with our
mobile and internet-oriented customers. It is
technologies such as HCE that are equipping
us to face the future with confidence.
Postbank
By enabling our customers to make contactless
payments with their smartphone in our shops,
we improve the customer experience even more.
We are particularly delighted that this solution
has been made possible with Bancontact, the
preferred payment method of our customers.
Roel Dekelver,
Manager External Communications, Delhaize
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MOBILITY &
E-TRANSACTIONAL
SERVICES IN 2017
BUILDING MOMENTUM FOR
NEXT-GENERATION SERVICES
Worldline’s Mobility & e-Transactional
division is bringing the Group’s expertise
in payments and regulations into fastdeveloping new areas, such as digital
ticketing, paperless secured systems for
highly regulated markets, and services
for connected cars and connected homes
– what we call the Internet of Payment.
In 2017, we seized opportunities for
growth in all these markets. As one of
the first companies in 2017 to participate
globally in Visa’s new Ready for Transit
program, Worldline is set to drive growth
in digital ticketing through open payment
technology in the transport market.
The WL Tap 2 Use platform enables
consumers to travel without the need to
buy a paper ticket and can also deliver
tokenized solutions for consumers to
use public services within cities.
With our Trusted Digitization for regulated
sectors offering we have been very
successful in helping governments advance
in their digital transformation journeys.
In 2017, a series of French government
agencies and ministries turned to Worldline
to help them manage strategic projects and
meet the challenge of high and secured
volume for critical transactional services.
In the Connected Living area, we are
seeing increased traction for our fleet
management solutions and for industrial
Internet of Things technologies that make
remote or predictive maintenance possible.
There has also been a very high level of
interest in our Secured Cloud Contact
Center offering, a digital omni-channel
solution which helps our clients in
every market, notably banks and
industrial companies, to enhance their
interactions with their customers.
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LEVERAGING OUR
GLOBAL FOOTPRINT
In terms of scale, we are a truly global
business. With WL Contact and
WL Connected Living, we have been
able to accompany major brands in
their worldwide operations, serving
contracts on several continents. We have
also expanded our footprint in Latin
America, especially with our e-Ticketing
and Trusted Digitization services.
In 2018, we are looking forward to
increasing our revenue growth rate
even further by leveraging these
transformational trends in technology
and regulation. New legislation in Europe,
for example to track and trace tobacco
products or to establish a framework
for regulated electronic identification,
authentication and trust services, presents
Worldline with interesting opportunities
to demonstrate our deep expertise in
areas such as blockchain technology and
digital-ID. We will continue to invest in
innovation and in emerging technologies to
identify business cases for applications of
blockchain and artificial intelligence for our
clients. The convergence between ticketing
and payment for transport is another
domain where opportunities are numerous.
Supported by increasing synergies with
other Worldline business lines, and by our
close relationships with Atos, we are well
positioned to take full advantage of strong
momentum in all our major markets.

Olivier Stuckens, Managing Director for
Mobility and e-Transactional services
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GOVERNMENT GETS DIGITAL IN FRANCE
Worldline is a strategic partner for many governments in their journeys towards digital
transformation. Our expertise in Trusted Digitization led to contracts in 2017 to support a series
of French government agencies using digital technologies to take their services to citizens to a
whole new level.
In the health sector, Worldline is implementing a secure, real-time communications system
for ASIP, which runs the Samu emergency call center organization, that will make it easier for
emergency services to respond in a crisis and to trace calls. For the Ministry of Defense, we are
establishing an e-health end-to-end solution for the military.
In the justice sector, we will be responsible for running the secure system that manages the
electronic tags worn by prisoners. Also, in the Trusted Digitization space, we have developed a
system for ANTS, the French government agency which oversees the issuing and managing of
secure electronic documents.
Digital services depend on strong seamless authentication and cybersecurity. Our expertise
in digital identity, digital signatures, contracts and storage makes us a natural partner for
government agencies who are looking to modernize their systems, reduce their costs and
improve their services.

WORLDLINE’S TRUSTED
DIGITIZATION FOR REGULATED
SECTORS

€9BN

EU FARMER SUBSIDIES
MANAGED IN FRANCE

140M

TRANSACTIONS/YR OF MEDICATION
BILLING PROGRAM IN ARGENTINA

50+M

SECURED DOCUMENTS AND
E-CONTRACTS ARCHIVED

CLIENTS ON
VARIOUS
INDUSTRIES

2M+

CONNECTED
OBJECTS

130+

COUNTRIES IN
WHICH OBJECTS
ARE CONNECTED

€16BN+
OF TRAVEL
TICKETS
CURRENTLY
SOLD PER YEAR
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INNOVATION

JUST THE TICKET
IN LATIN AMERICA
One of the regions in which Worldline is reporting high growth
is Latin America, where we are seeing increased demand
in particular for our Trusted Digitization and digital ticketing
services.
Our e-ticketing fare volumes increased significantly in 2017, as
public transport operators and authorities use our solutions
to increase their efficiency and improve the passenger
experience. Worldline delivers several contactless smartcard
schemes in Latin America so that passengers can use travel
cards, payment cards and mobile wallets to tap in and out at
the start and finish of their journeys and automatically calculate
and process fare prices. The contract to supply the city of Salta
in Argentina was renewed in 2017.
With our Trusted Digitization and authentication services,
we are developing new communication channels between
governments and citizens, enabling Latin Americans to access
vital public services online and in complete security. In 2017, we
pursued close relationships with healthcare service providers
and tax collection administrations in the region.

THE UK’S FIRST ALEXA SKILL
FOR TRAIN TIMES AND FARES
In a first for the British rail industry, Worldline released an
Alexa Skill in 2017 so that rail passengers can easily find out
about train times and the cheapest fares by speaking to a
smart device.
Powered by Worldline’s UK rail e-commerce engine,
redspottedhanky.com is now available on Amazon Echo and
Amazon Echo Dot smart devices using an Alexa intelligent
personal assistant add-on ‘Skill’ developed by Worldline.
Redspottedhanky has the capability to help travelers
understand timetables, save customers’ favorite journeys and
to choose from the cheapest or quickest service. The online
travel retailer is a Worldline subsidiary.
Launched on the Alexa Skill store, Redspottedhanky will
continue to be enhanced with new features that will make
train travel far easier and accessible to customers.

CONTACT GOES GLOBAL
Customer experience is quickly becoming
the key differentiator for all companies,
and just as important as product and price
criteria. As companies look to enhance
their customer services, and improve their
accessibility to customers on all channels,
we are witnessing a strong increase in
demand for our secured Cloud Contact
Center offering.
In 2017, Contact evolved from a primarily
Europe-based solution into a truly global
offering. We introduced the product in the
UK market for a large Dutch insurance
company and have demonstrated our
ability to accompany a global brand on
several continents. We also signed new
contracts in France and Germany and
renewed a deal with a major French e-tailer.
Supported by our partnership with Unify,
an Atos brand, and with dedicated teams
for each client, Contact will help increasing
numbers of organizations transform their
dialogue with their customers and provide
them with a truly world-class experience.

NEW FEATURES LAUNCHED IN 2017

• Unify collaboration tool,
Circuit, can be integrated into
WL Contact management
platform
• Video feature to enhance
visual service experience and
interactivity
• Dial-Once integrated tool so
contact centers can digitize
customer calls

30K
2.2BN
35K

AGENTS

CALLS

CALLS AT A TIME

DRIVING THE IOT FORWARD
Worldline is providing the platforms to unlock the power of the Internet of Things
in the homes in which we live, the offices and factories where we work and even the cars
which we drive.

INNOVATION

WL TAP 2 USE:
ALL ABOARD FOR THE RAIL REVOLUTION
Who among us has never missed a train
because the lines at the ticket counters were
too long or the ticket machines too difficult
to understand? Thanks to digital ticketing
innovations from Worldline, such as our
WL Tap 2 Use solution, those days may soon
be coming to an end, making public transport
simpler, more efficient and more pleasant for
everyone.
WL Tap 2 Use allows passengers to tap a
contactless card, smartphone or wearable
device against the terminal to pay for their
fare and enter and exit the transit system.
Simply by making that payment, the

SILVER
TROPHY

FOR BEST INNOVATION
2017 ASSISES DE L’ADCET
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40+
YEARS

customer acquires the right to travel, with
the WL Tap 2 Use system automatically
calculating the best fare. As well as improving
the passenger experience of public transport,
WL Tap 2 Use provides transport operators
with a wealth of data and can help them
reduce their operating costs significantly.
In 2017, Worldline secured its first customer
for WL Tap 2 Use, the Keolis transport
operator in the French city of Dijon. We also
joined Visa’s new Visa Ready for Transit
program to help drive the growth of digital
ticketing with WL Tap 2 Use.

TRANSPORT MARKET
EXPERIENCE
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+€16BN

OF TRAVEL
TICKETS SOLD PER YEAR

In 2017, Worldline won the MPE mobile point of sale award for its In-Vehicle Payment proofof-concept. The car-based payment proof of concept enables drivers to pay for goods and
services without the need to get out of their cars. The proof of concept could apply to many
other use-cases such as fuel stations, electric car chargers, on-street parking, road tolls, etc.
Using two Worldline solutions, WL Trusted Authentication and WL Wallet, the all-in-one carbased payment solution secures the consumer’s digital identity throughout the customer
journey and enables easy interactions.
Merchants will be able to make the most out of a new distribution channel in the car with a
quick time-to-market as the solution is based on standard protocols. In addition, automotive
manufacturers will create a new innovative ecosystem enhancing the driver experience and
improving their customer loyalty.
EFFICIENCIES THROUGH INDUSTRIAL IOT
In the Industrial IoT, we enable factory operators to monitor and maintain their equipment
and devices remotely, reducing costs and improving plant efficiency. Our solutions collect
data from machinery for analytics, enabling predictive maintenance and remote diagnostics
by technicians anywhere in the world.
Our state-of-the-art Industrial IoT solution is based on the secure Codex Communication
Platform that we have developed with Siemens, as part of the Atos Codex portfolio. We
expect growing demand for our Industrial IoT services, as companies in all sectors turn to
these solutions not only to enable remote servicing but also to improve their after-sales
performance, increase customer insights and develop new services and business lines.

15 YEARS’

EXPERIENCE IN CONNECTING
INDUSTRIAL DEVICES

10%

INCREASE IN UPTIME USING THE
CODEX COMMUNICATION PLATFORM
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TRUST
2020
SUSTAINABILITY: INTEGRAL
TO WORLDLINE’S BUSINESS

The digital revolution is radically transforming the payment value chain. Our goal is to be recognized as a Corporate Social
Responsibility (CSR) leader in our industry at this critical time, helping our customers reinvent their business models with
innovative payment and digital solutions that have positive financial, technological, environmental and social impacts.

TRUST AT THE HEART
OF EVERYTHING WE DO
Two years after the launch of its TRUST 2020 program, Worldline
created a strong internal momentum in 2017 to support its CSR
ambition. TRUST 2020 outlines four strategic areas of focus to ensure
the long-term sustainability of Worldline’s services: business
operations, employees, the value chain and the environment.
Based on 14 key performance indicators, TRUST 2020 sets out
measurable objectives and targets for Worldline to achieve within its
ecosystem. In 2017, the company and its employees worked hard to
start delivering on these goals, leading to significant results. Indeed, in
just two years, Worldline has already achieved almost 40% of its
TRUST 2020 roadmap that will provide a solid foundation for the
company to continue its progress towards its long-term CSR ambition.
With the ambition of ‘Trust at the heart of everything we do’, TRUST
2020 is strongly promoted at all levels across Worldline and its CSR
objectives are embedded in policies and decision-making to ensure
responsible growth and create lasting value for the company and its
stakeholders. In 2017, external performance conditions linked to
sustainability ratings criteria were applied in respect of remuneration of
the members of the Board of Directors.

WORLDLINE EMBEDS THE UN’S SUSTAINABILITY
DEVELOPMENT GOALS IN ITS CSR AGENDA

TRUST 2020 enhances the sustainability of
Worldline’s operations, consolidating our position as
a CSR market leader. The progress already achieved
towards our ambition confirms the effectiveness of our
CSR strategy based on a fully integrated approach to value
creation at the heart of our business model. As a result,
Worldline is ideally positioned to respond proactively and
consistently to the major CSR challenges of its customers
especially regarding data protection, cybersecurity,
well-being at work, human capital development and the
fight against climate change, thus creating long lasting
value for its stakeholders and society at large.
Sébastien Mandron, Chief Administrative Officer
and Corporate Social Responsibility Officer

In 2017 Worldline committed its support to contributing to the United
Nations’ Sustainable Development Goals (SDGs) and to integrating
them into its CSR strategy.
The SDGs set out a global action and roadmap to end poverty, protect
the planet and ensure prosperity and peace for all by 2030. Worldline
decided to commit to achieving the 17 SDGs through its sustainable
solutions and its value chain.
Worldline has identified 5 primary SDGs on which the company has
the most significant impact and can maximize its contribution:

RECOGNITION FOR OUR CONTINUOUS
COMMITMENT TO SUSTAINABILITY
:	EcoVadis Gold level for outstanding extrafinancial performance
Worldline improved its score by 12 points, moving up to the top 1% of
the most sustainable companies in all categories in 2017.
	
GRI new standards comprehensive rating for
Corporate Responsibility reporting
For the fourth year in a row, the CSR reports have been prepared in
accordance with the GRI Standards: Comprehensive option.
	
Top ten company for transparency and
sustainability

To promote peace, justice and strong institutions (SDG 16)
To ensure a decent work and economic growth (SDG 8)
To be involved in climate action (SDG 13)

Worldline rose two positions to 7th in Gaïa Index’s TOP 10 for the
transparency of its extra-financial information and its outstanding
performance regarding sustainability matters.
AA rating

To ensure responsible production and consumption (SDG 12)

MSCI highlighted our strong data security and human capital
development measures and our environmental performance.

To ensure inclusive and equitable quality education (SDG 4).
Prime ranking
BUILDING TRUSTING AND LONG-LASTING
RELATIONSHIPS WITH CUSTOMERS

IMPROVING WORLDLINE’S
IMPACT ON THE PLANET

There was a massive increase in turnover from our
sustainable solutions in 2017 (€770m), and our
customer satisfaction increased to 8.1/10. Nearly
60% of privacy impact assessments were carried
out on our critical services, up by 11 points from
2016.

Worldline now offsets 83% of its CO2
emissions from its data centers, building
and business travel. 100% of CO2 emissions
from our payment terminals (life cycle
assessment) were once again offset in 2017.

MAKING WORLDLINE A
GREAT PLACE TO WORK

ENSURING HIGH CSR STANDARDS
IN OUR VALUE CHAIN

In 2017, the Great Place to Work® index continued
to increase (+1 point) at Worldline while covering a
larger number of employees from Worldline’s new
entities. The overall satisfaction rate reached 58%,
which sets us well on the way to our 2020 target of
60%. 88.4% of employees were satisfied with the
training provided.
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100% of Worldline’s suppliers that were rated below
40 points for their corporate social responsibility
performance were encouraged to present action
plans to improve their performance

Worldline also has an impact on 2 complementary SDGs:
Good health and well-being (SDG 3)

Data protection was considered a key strength of Worldline by Oekom
when the ratings agency awarded Worldline ‘Prime’ ranking in
recognition of our high standards in quality, independence and
transparency.

Gender Equality (SDG 5)
A detailed internal and external mapping analysis was carried out in
2017 which established that Worldline contributes to a large number of
SDGs through its products and solutions, internal operations and value
chain.

Entered Sustainalytics Index
Worldline joined this environmental, social and governance index with
a score of 78/100 positioning the company in the restricted TOP 5 of
its industry.
		

ISO 14001 Certifications renewed

Certifications were renewed for the Environmental Management
Systems of all our data centers and offices with over 500 employees,
except for the new site of equensWorldline in Utrecht.
Communication on Progress
Worldline published its first report on progress in promoting the UN
Global Compact principles supported by our CSR policy.
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CREATING TRUST
AND VALUE THROUGH OUR
SUSTAINABLE SOLUTIONS
Worldline creates inspired, sustainable and innovative solutions and is committed
to ensuring a high level of customer satisfaction. To implement its solutions,
Worldline assures a high level of security and permanent real-time platform availability to its customers.

SUSTAINABLE SOLUTIONS DRIVE
WORLDLINE’S GROWTH
By committing to a sustainable solutions objective in its TRUST 2020 program, Worldline
strives to increase the economic, ethical, social and environmental impacts of its offers. In
2017 revenue generated through our innovative and sustainable solutions that contribute to
environmental and societal progress rose from €586 million to €770 million.
The digital sector faces growing challenges in terms of security and data protection and
Worldline’s solutions comply with a high level of security and data protection to ensure
customer trust. Worldline follows the Binding Corporate Rules and the PCI DSS
with the utmost compliance.

MONITORING SUPPLIER
SUSTAINABILITY PERFORMANCE IN 2017

WORLDLINE’S CUSTOMER
SATISFACTION (7.67 IN 2016)

94%

WORLDLINE EMPLOYEES WHO
FOLLOWED SECURITY & SAFETY
MANDATORY E-LEARNING COURSES

SUSTAINABLE FROM TOP TO TOE!

75

In 2017, Worldline’s fair business practices were strongly recognized with a score of 90/100
by EcoVadis. Worldline promotes sustainable behavior within its supply chain and
sustainability is one of the main criteria that we use to select our suppliers.

86.33%

Worldline asks its strategic suppliers to be assessed by EcoVadis regarding their Corporate
Social Responsibility (CSR) performance at any time during their contract. If a supplier
scores less than 40 points out of 100, Worldline encourages them to implement the action
plans to solve critical findings identified by EcoVadis. If a supplier refuses to participate in
EcoVadis’ assessment or is not willing to cooperate with Worldline to improve its CSR
performance, it could forfeit its contract with Worldline.

SUPPLIERS WERE ASSESSED BY
ECOVADIS, REPRESENTING 49% OF
TOTAL SPENDING

SPENDING ON LOCAL SUPPLIERS
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ECO-EFFICIENCY
IN OUR OPERATIONS
In 2017 Worldline implemented its new global environmental policy.
Operational excellence and environmental efficiency, including the reduction of energy consumption,
are key to limiting the impact of Worldline’s activities on the environment and proposing sustainable solutions to customers.

BALANCING OUT OUR
CARBON FOOTPRINT

BEST-IN-CLASS PAYMENT
TERMINALS

As part of our TRUST 2020 ambition, Worldline continuously strives
to improve the energy efficiency of our data centers. We seek to use
100% decarbonized electricity wherever possible and we are
committed to reducing carbon emissions by 2% each year.

The ECMA 370 is one of the most widely used environmental
standards in the electronics sector. Worldline has chosen to assess
its payment terminals according to the parameters of ECMA 370,
facilitating their collection and recycling at end-of-life.

A key objective of TRUST 2020 is to offset 100% of the residual CO2
emissions linked to our data centers, offices, travel and our payment
terminals’ life cycle. We invest in a wind farm project to develop
much needed renewable electricity in India, a region where
Worldline has 6% of its employees. This project is certified according
to the highest internationally recognized standards such as the
Verified Carbon Standard and CDM Gold Standard and is run in
partnership with EcoAct, a company specializing in carbon
strategies. The wind farm can generate of 160 mw power with 200
wind turbines. In 2017, Worldline made significant progress in
offsetting the residual CO2 emissions from data centers, buildings
and travel, going from 31% in 2016 to 83% in 2017.

The first products from our family of terminals to be assessed came
from the YOMANI series. By the end of 2017, at least 75% of our
catalogue of terminals had been certified for the ECMA label.
The ECMA 370 certification recognizes the high level of
environmental compliance and the excellent ecological
performance of our payment terminals over their entire lifecycle.
The standard shows that the terminals are free from ozonedepleting substances and are in full compliance with the Reach and
RoHS (Restriction of Hazardous Substances) directives.

100%

OF THE CARBON EMISSIONS
RELATED TO THE LIFE
CYCLE OF OUR PAYMENT
TERMINALS WERE OFFSET
DURING 2017
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A PEOPLE-CENTERED APPROACH
TO SUSTAINABILITY
The hiring of highly-skilled and talented people and the integration of each employee in Worldline are fundamental elements
of our Corporate Social Responsibility strategy. We are committed to being recognized as a first-choice employer and as a
learning organization.

PROMOTING OUR WOMEN CAPITAL
In line with our TRUST 2020 objectives, we launched a wide-ranging
Gender Equity program in 2017 to develop actions to promote gender
equality, including increasing the number of women in management
positions. This program is set to strengthen our appeal to the best
talents, women or men equally, wherever we operate.

ENCOURAGING INTERNATIONAL
MOBILITY FOR OUR EMPLOYEES

Worldline is completely
committed to the wellbeing and the development
of its employees around
the world. In line with
our vocation as a socially
responsible company, we
are striving to maintain a
workplace which enables
all our employees to
reach their full potential,
whatever their gender.
Patrice Gry, Head of
Human Resources

In 2017, we launched a Graduate Program to develop the international
experience of new hires and reinforce our Volunteering for
International Experience (VIE) initiative.
The development of our employees’ careers is a continuous priority
for Worldline. We have an ‘Internal First’ approach to filling job
opportunities. In 2017 we launched the Job Café on blueKiwi, our own
social business collaboration platform, to publicize all open positions.

SOCIAL IMPACT
STORIES
INSPIRING INITIATIVES FOR CITIZEN
ENGAGEMENT
Worldline takes a proactive approach to citizen involvement and local
development by creating economic, social and environmental value. During 2017
we continued to work towards social inclusion in the form of local initiatives to
provide social care, especially for youth empowerment, to promote education and
employability through digital inclusion and to fight diseases and illnesses.

0

REDUCING
INEQUALITIES
FOR CHILDREN

RAISING FUNDS FOR
HEALTHCARE AND
MEDICAL RESEARCH

1,213

Worldline hired more than 1,000 digital talents in 2017. We also
welcomed newcomers from the companies we acquired during 2017.
At both global and local levels, Worldline’s new joiners were welcomed
with a variety of initiatives, such as on-site welcome breakfasts and
through the Wellbeing@Worldline program, Integration@Worldline.

At Worldline, we believe that early childhood
is a key time for reducing inequalities and
social exclusion. Throughout 2017, Worldline
and its employees organized many initiatives
worldwide to support children in need.

Our remarkable employees around the world
participated in a variety of fundraising
initiatives in 2017 for medical research, better
access to healthcare and improving people’s
quality of life.

58%

A STRONG SENSE OF BELONGING
COMPANY-WIDE

88.4%

Employees at the new equensWorldline entity
in Italy donated clothing and accessories to
help children facing social distress and
personal difficulties through the Arché
ONLUS foundation. Likewise, Worldline Iberia
together with Atos Spain organized a toy
collection for an NGO.

In 2017, Worldline continued its 19-year
sponsorship and support for the AFMTéléthon in France which collected more than
€75 million in donations through our secure
payment solutions. Thanks to a partnership
with pharmacies and retailers who placed our
Donation Boxes in their shops, the public was
able to make immediate donations of €5 to
the Téléthon by using a contactless NFC bank
card. Worldline also created a customized
web page to enable real-time tracking and
updating of total amounts collected.

The women capital gap is a metric which
measures the number of women in
management compared to the number in the
workforce. By 2020, our ambition is to reduce
the women capital gap to zero.

WELCOMING OUR NEW TALENTS

The Wellbeing@Worldline program implemented practices in 2017
that encourage recognition, new levels of collaboration and flexibility
as well as providing employees with opportunities to develop their
careers. Worldline Chile’s wellbeing commitment to its employees won
the Best Chile 2017 award in the small companies’ category.

TRUST 2020 OBJECTIVE FOR
WOMEN CAPITAL GAP

NEW EMPLOYEES
IN 2017

EMPLOYEE SATISFACTION
IN GREAT PLACE TO WORK®
SURVEY

FULFILLING SKILLS ASPIRATIONS
More than 2,500 employees attended local Learning Days in 2017,
selecting custom-made training courses, workshops and information
sessions as well as global webinars to learn and enhance their skills in
relation to a broad variety of topics.
Mentoring is an increasingly popular tool at Worldline. Since the launch
of the mentoring program in France in 2014, more than 600
employees have taken part and, in 2017, the program was rolled out in
Belgium. In 2017, 190 employees in France also participated in an
innovative reverse mentoring program, in which younger employees
help older colleagues enhance their digital skills.

EMPLOYEES EXPRESSING
SATISFACTION WITH
TRAINING PROGRAMS

HAPPY
TRAINEES
LABEL

(FRANCE)

“BEST
RECRUITERS
COMPANY”

Outside Europe, in our businesses in Asia and
Latin America, care for children in deprived
areas is also a priority. In 2017, Worldline India
employees donated clothing, toys and books
for young children, through the Catalysts for
Social Action program. Our employees also
raised funds to help victims of natural
disasters, which are becoming more frequent
as a result of climate changes. In Argentina,
Worldline continued to support Fundacion Si,
providing coats and food to help the
homeless, and in Singapore employees
responded to the wish lists of underprivileged
children in a children’s home with gifts.

BY THE FRENCH
NEWSPAPER FIGARO

PROGRAMS
#INTEGRATING@WORLDLINE
#GROWING@WORLDLINE

BEST CHILE
2017 AWARD
FOR EMPLOYEES’ WELLBEING COMMITMENT

#LEARNING@WORLDLINE
#RECOGNITION@WORLDLINE
#WORKINGCONDITIONS@WORLDLINE
#SHARING@WORLDLINE
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SHAREHOLDERS’
INFORMATION

TO LEARN MORE
WORLDLINE 2017 REPORTS

MAIN TICKERS ARE

INFORMATION ON STOCK
Number of shares

as at December 31, 2017

132,898,963

Source

Tickers

Source

Tickers

Euronext

WLN

Reuters

WLN.PA

Thomson

WLN-FR

Sector
classification

Information Technology

AFP

WLN

Main index

CAC AllShares

Bloomberg

WLN:FP

Other indices

SBF 120, CAC Industrials, CAC Sup.
Services

Market

Euronext Paris Segment A

Trading place

Euronext Paris (France)

Tickers

WLN (Euronext)

Code ISIN

FR0011981968

Contacts
Institutional investors, financial analysts and individual shareholders
may obtain information from:
David Pierre-Kahn
Head of Investor Relations
80, quai Voltaire
95870 Bezons

Payability PEA/SRD Yes/Yes

T: +33 (0)1 3434 9066
M: +33 (0)6 2851 4596

Financial calendar

david.pierre-kahn@worldline.com

May 24, 2018: Annual General Meeting
July 24, 2018: First half 2018 results
October 22, 2018: Third quarter 2018 revenue

INTERACTIVE REPORTS
worldline.com/reports2017

Requests for information can also be sent by email to
investor-relations@worldline.com

FREE FLOAT
The free-float of the Group’s shares excludes stakes held by the reference shareholder, namely Atos SE holding 69.83% of the share capital.
No other reference shareholder has announced its will to maintain a strategic shareholding in the Group’s share capital. Stakes owned by the
employees and the management are excluded from the free float.
As at December 31, 2017

Number of shares

% of share capital

% of voting rights

92,802,579

69.83%

82.23%

Board of Directors

32,004

0.02%

0.02%

Employees

290,211

0.22%

0.13%

39,774,169

29.93%

17.62%

132,898,963

100.00%

100.00%

Atos SE

Free float
Worldline SA: total shares issued

HEADQUARTERS
River Ouest 80 quai Voltaire
95870 Bezons - France

CONTACT
infoWL@worldline.com

LOCATIONS
WORLDWIDE
worldline.com/locations

FOLLOW US

Dividend policy
Subject to approval by the annual general shareholders meeting,
the Group has the target to distribute annual dividends representing
approximately 25% of its consolidated net income, to the extent
compatible with the implementation of the Group’s external growth
strategy. There is no guarantee of dividends, however. Future dividends
will depend on general business conditions and any other factor deemed
relevant by the Company’s Board of Directors.
During its meeting held on February 19, 2018 and considering the strategic
priority given in 2018 to the development of the Company, the Board
of Directors decided to propose at the next Annual General Meeting of
Shareholders not to distribute any dividend on the 2017 results.

worldline.com/twitter

worldline.com/facebook

worldline.com/youtube

worldline.com/linkedin

Worldline’s share performance
in comparison with indices
Worldline’s share price finished the year 2017
up +51.87% at € 40.67.

OUR BLOG
worldline.com/blog

Worldline market capitalization reached

€5,405 million at the end of 2017.
This document is printed in France by an Imprim’Vert certified printer on PEFC certified
paper produced from a sustainably managed forest.
Photo credit: Frederic Boyadjian, Istockphoto, Shutterstock.
Produced and designed by Worldline Global Communications,
with copywriting by Analytica Media.
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ABOUT WORLDLINE
Worldline [Euronext: WLN] is the European leader in
the payments and transactional services industry.
Worldline delivers new-generation services, enabling
its customers to offer smooth and innovative solutions
to the end consumer. Key actor for B2B2C industries,
with nearly 45 years of experience, Worldline supports
and contributes to the success of all businesses and
administrative services in a perpetually evolving
market. Worldline offers a unique and flexible business
model built around a global and growing portfolio,
thus enabling end-to-end support. Worldline activities
are organized around three axes: Merchant Services,
Mobility & e-Transactional Services and Financial
Services including equensWorldline. Worldline
employs more than 9,400 people worldwide, with
revenue of circa € 1.6 billion on a yearly basis.
Worldline is an Atos company.
worldline.com

